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Humanistic Regression Under the Logic of Technology :
Bernbach’ s Advertising Thought and Its Contemporary Value

Zhang Qingyuan ,Zhang Lingyuan( South China University of Technology)

Abstract; As a staunch of the humanist stance in the scientific and humanistic struggles of the 1950s
and 1960s, William Bernbach influences the way Americans thought about generations of Americans with his
original advertising thoughts and methods. In order to gain a deeper understanding of William Bernbach’ s
thoughts values, the article resets Bernbach’ s life anecdotes, advertising works and copywriting, other
people’ s works, interviews and other materials in the context of his time, trying to interpret Bernbach’ s ad-
vertising thoughts and their research value. The article has the following findings. Firstly, Bernbach doubts
whether technology can restore value. For Bernbach , rejection science is not a complete abandonment of sci-
ence and technology. This is to warn people of science and technology to control people’ s lives, but also to
strengthen the advertising itself to achieve strong value and insight into human nature. Secondly, Bernbach
values the utility of people, products, and advertising. Instead of flowing into the utilitarian orientation of prag-
matism , Bernbach transforms the capture of the daily life experience of the audience into creative advertising
copywriting and design elements, and uses advertising as a service that promotes products that are truly appli-
cable to consumers. Thirdly, Bernbach hopes to find a balance between human nature, advertising value and
social development. Born from giving people the needs and product characteristics, Bernbach believes that
combining humanity , artistry and creativity can prevent advertisements from becoming a tool for manipulating
people, so that the subjectivity of human beings can be maintained in scientific progress and even in times.

Key Words:; William Bernbach ; advertising though ; value rational ; humanism
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