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Research on the Evolution Form of Advertising Industry in the
Background of Computing Technology. a Study Based on
Analytical Framework of ' Technology-Supply and Demand"

Ran Hua ,Liu Rui( Wuhan University )

Abstract ; Disruptive changes in the form of advertising industry have been brought about by computing
technology. Technology has development has become the core driving force of industrial development. Ba-
sing on the reviewing the literature on the relationship between technology and industrial evolution and the
relevant theories and viewpoints of evolutionary economics and industrial economics, the analytical frame-
work of "technology-supply and demand" is put forward in this paper, that is, technology acts on industrial
evolution by changing the supply and demand of industries. On this basis, this paper analyzes how compu-
ting technology is embedded in advertising industry, and then discusses the evolution of advertising industry
in the background of computing technology. According to the research, in the background of computing tech-
nology, the evolution of advertising industry form is gradually embedding technology into the supply side of
advertising industry, which makes the advertising service form based on optimal allocation of media resources
and intelligent core business and the advertising product form based on technology-intensive advertising prod-
ucts evolve from " manpower-intelligence-intensive" to " technology-intelligence-intensive" . In this process,
the advertising industry has experienced subversive changes in production operation mode and communication
process and the intelligent integration development of operation mode and transaction mode.

Key words : advertising industry ; computing technology ; supply and demand ;industry evolution
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