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THENSZEAEAARE(F(1,62)= 2.283,p=0. 136, n°=0.036) .

(2) T R R RN w1 40 A

T BT, AHE AN FRON B2 RTB AT A (vs. AU ) I Bl iy SR T &
REETE 5 (Mo = 3.79, My = 3.20,F(1,40)=4.808,p=0.034, 1 n°=0.107) , LIy &
RO M AE N TERLRT h (vs. ELARHTDT) I, B3 ) 1T o0 33 W B8 (M e = 3+ 08, M iinmss
=3.91,F(1,40)= 6.110,p=0.018 fii »°=0.133) , —IHNEMNXZE/EHEA BEHFA(F(1,40)=
3.772,p=0.059<0. 060, flii n*>=0.086) , i — 2L BN 43 7 & I, % T B HACHF AN RAHEMR
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R (vs. BYEARE N B L) | BBAE — 2 B2 BE L3 T+ 32 AN B it 95 B (Mg prmes =
3011, My oompame = 4. 48,F(1,40)= 8.706,p=0. 005, > =0.179) , Mm%t FLHEARF AT
TCICHOE (M gepensommer = 305 Mg sempmmmn = 3-35, F (1,40) = 0.685,p=0.413, fii n° =
0.017) . H— 1, M B AT N EET AT (vs. L PEARTE NEPLRT L) |, 83 00 7 = kB o
(M gy pmmamn = 4 48, My mmmma = 3. 35,F(1,40)= 8.160,p=0.007 ,fii n°=0.169) ,

PR AUE AR ROV A E (Mo = 3.93, My = 3.64,F(1,40)=3.122,p=
0.085<0. 10, fii »*=0. 072) , LIy 6] RN B2 (M e = 3- 70, M pyoms = 3-87,F(1,40)=
0.680,p=0.414 f n°=0.017), —HEMLXEEHEE (F(1,40)=7.976,p=0.007, % n° =
0.166) , #E— 2 BN 0 K B, W T FAEAE A8 R AR R fh 2k (vs. BIEIUHE AN EM
ML), Hele— @B BE LI ThZZ AR b RS BE (Mg pomman = 3- 61, Mg iemmnns = 424, F (1,
40)= 3.994,p=0.053<0. 060, fit n*=0.091) , i %} F L MACTF AT & T BERE (M e - prmmes =
3,78, Moo s emmmme = 3-49,F(1,40)= 2.226,p=0. 144 fis n°=0.053) , B —F i, G HENF
NTERLRT i B (vs. o PEAR S NTEALRT o), 9 i ) 4 28 B B (Mg mnn = 4 24,
Moypesrpmpans = 3-49,F(1,40)= 10.060,p=0. 003, /% n*=0.201)

SRS AR AME S E RO A B (M) = 4.00, My, = 3.80,F(1,40)=1.206,p=
0.279, 1l n*=0.029) , BLTy 10 FHON 8.3, 4R F TR & (vs. ELRETIT) B, #al i Bk
JELASJE R (M g = 3- 61, Moy = 4.20,F(1,40)=5.016,p=0.031,ff n*=0. 111), —}
EMZHAEHRE(F(1,40)=5.327,p=0.026, 1 n° =0. 118) , ik — 2 S840 43 7 & 0, %+ 55
PERE AN R S (vs. BHEAUE N EMAL) | RBUE—E R EARTH 32 AR i i A S
(M gy imma = 3- 50, Mo ) mmms = 4 51, F(1,40)= 7.823,p=0.008, i n°=0. 164) , ifi % F
LAEIE N5 TR (M e ppmmes = 3- 725 Mg mmme = 3-89, F (1,40) = 0.368,p =
0.547 i n°=0.017) . 5 —J5 I, 4 B PACTE ANTERLRT A BT (vs. ZoMEAHE AN TERERT &) | B
FEASBE SRR (Moo seminmee = 4 ST Mg sommnns = 3-89, F(1,40)= 5.537,p=0. 024, fii 0’
=0.122),

W SRR e o ANHE AR TN 22 R L EAUH A (vs. BEACE ) i, sl 3P B0 3K 52 56
JE R (Mg = 3.43, My ) = 2.94,F(1,40)=6.013,p=0.019, 1 n°=0.131) , ML
] RO 2 AR E N S (vs. ELRUET 7 ) B, 30T 1 5 %) T K 8 1) B 38 (M e = 2. 87,
Mgz = 3-51,F(1,40)=4.308,p=0.044 i n° =0.097) , — 5 2 1938 FAEFHAR 8.3 (M 0 =
3.63, My yunms = 4. 17,F(1,40)= 3.539,p=0.067,f n*=0.081), (VWLK5)
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The Influence of Spokesman’s Gender Congruence and His/Her
Gaze Cuing Effects on Advertising Effectiveness

Zheng Yuanyi( Institute of Psychology, CAS)
Wang Fei( Xiamen University )

Abstract ; Based on the context of gender-reversed endorsement, this paper tries to find out whether the
spokesman’ s sex type and his/her gaze direction would result in any difference in consumers’ attention and
attitude. To investigate on this issue, we made a combination of the self-report scales and eye-tracking tech-
nology. Results indicated that in the feminine-gendered product ads, the application of female spokesman
enhanced female consumers’ rapid and total attention toward advertisement information, and meanwhile their
cognitive attitude toward the brand was also improved. On the other hand, ads with gender-reversed endorse-
ment strategy (using a male spokesman) improved consumers’ attitudes toward the ads, brands and prod-
ucts. More importantly, significant interactive influences between the sex type of spokesman and his/her
gaze direction on consumers’ attitudinal variables were observed: when a male spokesman looked at the ad-
vertising product, consumers’ attitudes were promoted. However, whether a female spokesman gazed at
product or not made no difference on these indexes. These findings offer more evidence for advertising effects
in the gender-reversed endorsement ads and provide new insights for gaze cuing research. Meanwhile, it may
be helpful for improving the design of advertising spokesman.

Key words: gender-reversed endorsement ; gender congruence ; gaze cuing effect; eye-tracking technolo-

gy ;advertisement attitude
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