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Knowledge Graph of Advertising Intelligence Research

Duan Chunlin , Cui Yuting ( South China University of Technology)

Abstract; With the application and development of artificial intelligence technology in the advertising
industry , the industry and academia have continuously refined the analysis units of advertising development.
The literature measurement visualization analysis method based on the knowledge graph is used to sort out
domestic and foreign research literature, analyze the common points and differences of domestic and foreign
advertising intelligence research in the dimensions of industry hotspots, academic frontiers, topic clustering
and etc. The research reveals that the researches in the three fields of computational advertising, video intel-
ligent advertising, and new media integration are the current research hotspots at home and abroad and they
have a trend of further development. However, there are certain differences in research objects and research
methods of the three, which are worth learning and complementing. The research results show that the devel-
opment of computational advertising should be further injected with human factors, and the complexity and
diversity of the environment and audiences should be considered. The core of the research and development
of video intelligent advertising should be in-depth research from two aspects: precise dynamic image recogni-
tion and real-time matching. The research method of integrated new media pays more attention to the innova-
tive use of algorithms and model construction to quantitatively analyze unstructured text . The development of
the three research fields will further promote the theoretical development and discipline construction of com-
putational advertising.

Key words ; knowledge map ;research on intelligence of advertisement ; computational advertising ; intelli-

gent video advertising ; new media
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