CONTENTS

Diffusion and Reversal : The Early Communication and Reception of Marxism in Citizen Class;

the Content Analysis of ShenBao(1919-1937) Yin Wen (005)
The Methodological Idiosyncrasy of Lenin’s Thoughts on News Propaganda and It’s Express Qi Tao (020)

Online Mini-publics Promotes Urban Community Participation

An Empirical Study of a Owners” WeChat Group Yu Miao(028)

Emotional Preference Effect in News Short Video Communication

An Empirical Study Based on the Pear Video Social Channel Wang Chaoyang ,Yu Huilin (042)

Applications, Difficulties and Solutions ;
Advertising Operation under Artificial Intelligence Reconstruction Jiang Zhibin ,Ma Xin(056)

Research on Organizational Optimization and Regulation Policy of China’s Online Video Industry

Liao Bingyi , Jiang Jiani(064 )
The Interaction Between Times Discourse and Historical Narration
——The Value Logic of China’s Modern Advertising Industry Under the Background of " China Story"
Yang Xiaohong (075)
Genealogical Traces in Régis Debray’s Mediology : A Methodological Analysis Zhu Zhenming (087)

Vertical Video Mode;a Creative Choice of Video Presentation in Mobile Scene Gao Guiwu ,Wu Qi(098)

The 40 Years of Reform and Opening-up in China; An Investigation Centered on Marketization
——A Case Study of Guangzhou Daily Li Liangrong ,Dou Fengchang (108)

Rethinking the Relational Data and Atiribute Data
The Status and Development of Social Network Analysis Pang Yunxia(117)



